


10. Size Matters

Even the best layout will suffer if lettering is illegible because of lettering that is too small. Use the chart below to assist you in
deciding your minimum lettering size. Distances in the chart are based on very high contrast such as red/white or black/white.

MAXIMUM DISTANCE FOR LETTER
READABLE DISTANCE MAXIMUM IMPACT HEIGHT
100’ 30 3"
200’ 60’ 6”
400’ 90’ 9”
750’ 180’ 18"
1500’ 360’ 36"

11. Choose simple fonts for best legibility when possible.
Simple easy to read fonts - GOOD Fancy /Ornamental/very thin or thick fonts may be hard to read

ABCDEFGHKL ABCDETGHH Z
12. Use pictures or graphics.
Sometimes an attractive pictorial graphic or company logo will clearly grab a viewer’s attention.
13. Make it memorable.
It should make your products or services, and your location, easy to remember.
14. Make it enticing.
Your sign should make a potential customer want to stop and see what'’s inside the business.
15. Consider colors carefully.

Too many colors take away from the quick readability of the sign. Again, stay simple. Contrast is King when it comes to design.
There are many different combinations that work. Be sure to choose colour and shades that have a high contrast between them.

highly contrasting colours/shades - GOOD low contrasting colours/shades - POOR
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16. Consistent visual image.

Ideally, the design and the colors of your building should reinforce the design and colors of your sign (or vice versa). Color is
probably the easiest and most cost-effective device for this coordination of design for business identification.

17. Avoid clutter.

“White-space” is the surface area of a sign’s face that is left uncovered by either text or graphics. The proper amount of white
space is just as important for quick readability as are graphics, text and colors. 30% to 40% of the sign’s face area should be left as
white space for optimal readability. Empty space in a design will encourage the eye to move around and explore the design. If a
sign is too cluttered, many people will simply chose to ignore it.

18. Placeit to be seen.

An attractive and well-designed sign will only be effective if it is placed in a location that optimizes its visibility to passers-by. Your
goal should be to make the sign unavoidable to the passing viewer. Avoid obstructions. Determine the most visible location for
your sign. If a sign cannot be seen, it certainly won't be read.

In summary...

Your sign will do many things for your business, from creating the initial impression to providing the message to new
and potential customers about your products and services. A sign does this through a combination of light, size, text, ADVANTAGE
construction, placement and more. Keep these design tips in mind as you design an effective sign for your business. e



